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The study aimed to identify the impact of digital marketing tools on the 

marketing performance of commercial banks in Jordan, where the researcher 

sought to identify the impact of (improve the search engine "SEO" and 

marketing content digital advertising and e-mail and make the website easy to 

use) Jordan, which included (opening up new markets, costs, quality of service, 

diversification of services provided and strengthening relations with customers). 

The study community consisted of all employees of the marketing departments 

of commercial banks in Jordan where a suitable sample was taken and 140 

questions were distributed,Use statistical analysis program Spss v 22, 

hypotheses have been tested multiple regression analysis. 

The study summarized: 

First, commercial banks attach high importance to their digital marketing 

policies and the importance is in descending order (e-mail, digital advertising, 

content marketing, search engine optimization, ease of use for the bank's 

website). 
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Second: The tools of digital marketing clearly affect the marketing performance 

of commercial banks in Jordan and the impact rate according to the data 

received to us is high, indicating that the banks adopt and adopt the idea of 

digital marketing and seek to employ it clearly. 

 The study recommended a number of recommendations as follows: 

 First: focus on the training aspect of the staff of the marketing department so 

that the development process coincides with the ongoing developments and 

with the current global marketing policies and tools. This section has a clear 

impact on the progress of commercial banks. 

Second: Continuous development of software used by Jordanian commercial 

banks in digital marketing operations. 

Third: the continuous development of the bank's website and thus the diversity 

of services provided to customers. 

 

key words : 

Marketing tools, digital marketing, e-mail, making the website easy to use, 

opening up new markets, costs, quality of service, diversification of services 

provided, strengthening customer relationships. 
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